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Table 1. Confirmatory Factor Analysis of Dimensions and Items.

HMERLLEER - VO —WEEONE - XD

Dimensions and Factor items b Mean SD
Affective Dimension
Attraction (a=.88, AVE=.75) 6.03 0.93
Fishing is one of the most enjoyable things to do. .90 6.11 0.96
Fishing is interesting to me. .79 6.24 0.82
Fishing is important to me. .50 5.75 1.28
Self-expression (a=.77, AVE=.54) 5.22 1.04
When I am fishing, others see me the way I want them to see me. 74 4.95 1.28
You can tell a lot about a person when you see them fishing. 1 4.96 1.37
When I am fishing I am really myself. .78 5.76 1.04
Centrality(a=.87, AVE=.61) 4.79 1.31
I find a lot of my life is organized around fishing. .73 4.35 1.52
Fishing plays a central role in my life. 81 4.54 1.52
Fishing is an annual tradition that has become important to me. .80 5.47 1.38
Cognitive Dimension
Knowledge (a=.94, AVE=.84) 5.30 1.15
I am knowledgeable about fishing. 93 5.39 1.13
I really know much about fishing, 94 5.27 1.23
I consider myself an educated consumer regarding fishing. .88 5.24 1.28
Skill (a=.70, AVE=.53) 4.82 1.09
Given the fishing skills I have developed, it is important I continue fishing, .80 5.43 1.05
Improving my fishing skills is more important to me. .79 5.32 1.25
I would describe my skill level in fishing as advance or expert. .58 3.72 1.75
Equipment(a=.64, AVE=.52) 5.25 1.09
I have acquired equipment that I can only use for fishing. .69 5.88 1.11
Compared to other angler, I own good fishing equipment. 75 4.61 1.42
Behavioral Dimension
Resistance to change (a=.88, AVE=.79) 5.42 1.24
I have a preference for fishing over other leisure activities. 91 5.57 1.28
Even if close friends recommend other recreational activities, I prefer fishing, .88 5.28 1.33
Experience (a=.55 AVE=.59)
Fishing experience (Year / month) .74 16.24 12.85
Fishing trip holiday in last 12 months .80 2.21 3.50

t Ydp =377.94(157); ¥’/df=2.41; GFI= 92; AGFI = .87; CFI=.96; RMSEA = .062
t1 A= Standardized factor loading; AVE = Average variance extracted
A point Likert scale(1=Strongly Disagree,2=Disagree, 3=Somewhat Disagree, 4=Neither Agree nor Disagree 5=Somewhat

Agree, 6=Agree, 7=Strongly Agree).

highrot-, U.S. Fish and Wildlife Service #% 2011
FIZfTo T AV IDOHED NICHT BRE 29&L B
DFEREHRB L, ZHEOHIX. Bt (69.3%).
# 44 (30.7%) . Wildlife Service DR 1L, St (73%)
#& (27%) 'G&Jof:o

FEEIE, ZFEICBVWT 19-24 5% (21.4%) . 25-34
% (50.1%). 35-44 5% (14.8%). 4554 &% (7.4%).
55 LA E (6.0%) Tdh -7, Wildlife Service DFE
Tk 16-24 5 (11%). 2534 8% (19%). 35-44 B it
(30.8%). 45-54 5% (22%). 55 WLLE (30%) TH

27,

20

BB, AFEICHBVTH25,000 K (27.4%) .
$25,000-59,999 (49.3%). $60,000-99,999 (17.5%) .
$100,000 over (5.8%) T -o7-, Wildlife Service ®
FEIX, $25,000 KiF (15%) . $25,000-49,999 (21%) .
$50,000-99,999 (33%). $100,000 £LE (20%). Not
reported (11%) Th o7z,

AL, AEICBVT White (77.5%) ., African
American (6.6%) . Hispanic (5.8%) . Asian (8.5%) .
Other (1.1%) T ~7-, Wildlife Service DFAEIL.
White (86%) . African American (7%) . Asian
American (2%). All others (6%) Tdh o'z,
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Table 2. Cluster weight of Recreation Specialization Factors, SHS and Leisure Satisfaction.

Cluster! Cluster2 Cluster3
Number of speci:lig;tion spe:ifl(iizfion speci?l?z;tion Total
ltems (n=56) (n=186) (n=123) (n=365)

Factors M SD M SD M SD M SD

Attraction 3 680 036 642 0.1 510 087 6.03 0.93
Self-expression 3 610 075 548 077 443 098 522 1.04
Centrality 3 602 082 524 0.83 3.54 1.09 479 1.31
Knowledge 3 6.31 0.93 568 0.67 4.26 1.04 530 1.15
Skill 3 6.04 0.69 5.18 0.66 373 076 4.82 1.09
Equipment 2 634 059  5.55 0.67 429 1.06 525 1.09
Resistance to change 2 654 067 588 0.68 4.23 1.16  5.42 1.24
Experience(year) 1 2230 12.80 1658 1292 - 1295 11.74 1624 12.85
Fishing trip Holiday(last 12 months) 1 7.18  5.85 1.61 1.86 0.85 145 221 3.50
Subjective Happiness Scale(SHS) 4 6.65 0.47 6.19 0.60 536 090 598 0.85
Leisure Satisfaction 1 5.46 125  5.01 1.10 476 1.20 499 1.18

B (Education) %, ABFFEIZH VT High
school graduate or less (12.3%). Some college
(37.8%) . College graduate only (41.4%). Post
graduate (8.5%) THh o'z, Wildlife Service DFHE
i%. 11 yearsorless (11%). 12 years (32%). 1to 3
years of college (26%). 4 years of college (19%). 5
years or more college (12%) T -7,
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Table 3. Recreation Specialization Cluster Profiles of Demographics.

ERERLLSEB - VO —HWREDRK - 85D

Clusterl Cluster2 Cluster3
High Middle Low Total
specialization specialization specialization

Segment size n=56 n=186 n=123 n=365
Segment (% of total) 15.3% 51.0% 33.7% 100%
Age Fisher's Exact test=7.43 n.s. n % n % n % n %
19-24 8 14.3% 42 22.6% 28 22.8% 78 21.4%
25-34 25 44.6% 94 50.5% 64 52.0% 183 50.1%
35-44 13 23.2% 25 13.4% 16 13.0% 54 14.8%
45-54 7 12.5% 13 7.0% 7 57% 27 74%
55+ 3 54% 12 6.5% 8 6.5% 22 6.0%
Gender x*(2)=0.50 n.s. '
Male 41 73.2% 127 68.3% 85 69.1% 253 69.3%
Female 15 26.8% 59 31.7% 38 30.9% 112 30.7%
Race Fisher's Exact test=18.03 n.s.
White/Caucasian 45 80.4% 146 78.5% 92 748% 283 71.5%
African American 6 10.7% 11 59% 7 5.7% 24 6.6%
Hispanic 3 54% 12 6.5% 6 49% 21 5.8%
Asian 1 1.8% 13 7.0% 17 13.8% 31 85%
Native American 0 0.0% 0 0.0% 1 0.8% 1 03%
Pacific Islander 1 1.8% 0 0.0% 0 0.0% 1 03%
Other 0 0.0% 4 22% 0 0.0% 4 1.1%
Income Fisher's Exact test=13.06 p=.038
Less than $25,000 7 12.5% 58 31.2% 35 28.5% 100 27.4%
$25,000-59,999 32 57.1% 90 48.4% 58 47.2% 180 49.3%
$60,000-99,999 13 23.2% 32 17.2% 19 15.4% 64 17.5%
over $100,000 4 7.1% 6 3.2% 11 8.9% 21 58%
Education Background Fisher's Exact test=6.67 n.s.
High School graduate or less 10 17.9% 25 13.4% 36 29.3% 45 12.3%
Some college 20 35.7% 66 35.5% 57 46.3% 138 37.8%
College graduate only 19 33.9% 80 43.0% 19 15.4% 151 41.4%
Post graduate 7 12.5% 15 8.1% 11 89% 31 85%
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)0 U.S. Fish and Wildlife Service ®FR&EIZE LT,
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Figure 1. Two-way ANOVA and Post-hoc of Happiness.
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Figure 2. Two-way ANOVA and Post-hoc of Leisure Satisfaction.
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